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our brand elements

Our brand is one of the ways we help people

recognise what we do and reflects what we are about.
UseYourlLocal is honest, fun, innovative, trustworthy
and professional. Here are a few basic rules to ensure

clarity in all our communications.

Standard Logo | artwork is available in a range of formats - please do not redraw our logo

useyourlocal

Single Colour and Reversed Logos | these are the only allowable colours for our logo

useyourlocal useyourlocal useyourlocal

Parcel delivery made easy Parcel delivery made easy Parcel delivery made easy

useyourlocal useyourlocal

Primary typeface | VAG Rounded Bold

Minimum Size ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqrstuvwxyz 0123456789

useyourlocal

useyourlocal

rcel delivery made easy

| | Secondary typeface | VAG Rounded Light

s ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqgrstuvwxyz 0123456789

Clear area PC typeface | Arial Bold
I ABCDEFGHIJKLMNOPQRSTUVWXYZ
—USGYPLIEﬂOCdICIl— abcdefghijklmnopqrstuvwxyz 0123456789

PC typeface | Arial
>_‘ Minimum clear area equal ABCD E FG H IJ KLM N OPQ RSTUVWXYZ

creme abcdefghijkimnopgrstuvwxyz 0123456789

URL Logo | please use this logo when directing people to our website

useyourlocal.com

Colour Palette

UYL Orange

153r 1539 153b
999999

Secondary Colour Palette

60c Om 100y Ok
113r 191g 68b

UYL Yellow

0c 47m 100y Ok
248r 1539 28b
F8991C

UYL Purple
47¢100m Oy Ok
150r 37g 143b
96258F



